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" Pop’s Toys_

AFROM THE WALL STREET JOURNAL

NEW YORK--Toy makersPever aware of
of pop's fascination with junior's Christmas
‘presents, are making a bigger and more
direct play for gray-templed customers

h&gﬂ_ﬁmﬁ&)rp.. this Christmas has in-
uced a $10 scale model kit of the liner
S.S. United States and aimed at grown-up
hobbyists. ““It's a model any executive
would be glad to have grace his desk,’

_eays Ben Michtom, Ideal president.

A, C. Gilbert Co., one of the nation's
Mgw—n{'mnkers, has revived its un-
dersize but realistic “HO" gauge electrie
trains, the size most popular with adult
model railroaders. ‘For years, of course,
fathers have been playing with less com-

plex toy trains on Christmas night long

after children have been banished to bed.
* K K

Games doubtlessly reveal the greatest toy
maker pitch to grown-ups. “We won't ac-
cept a game that doesn't have appeal to
both adults and echildren.” states L. W.
Anderson, vice president of Selchow &
Richter, the game®” manufacturer whose
Serabble is still the topselling o.-And
the adult-slanted games are getting tough-
er; word games such as Scrabble demand
considerably more mental maneuvering
than the dice-determined backgammon that
wag a national game fad in the 1920s.

Adult toy buying has become so brisk
that R. H. Macy, big New York depart-
ment store, this vear set up an adult game
section entirely apart from the youngsters’
toy department. Some typical offerings:
Stock Market, a $3.98 game claimed to he
based on judgments required in buying and
gelling stocks; a $6.98 photo-electric foot- "
ball game requiring armchair quarterback
ing; battery-powered pin ball machines
that light up when balls drop into scoring
gections,

There's no way of telling how many of the
more than $1.2 billion toys that will be
bought this year will he mainly grown-up

entertainment. m"rl‘l-\'-—w&g“ of
the U.S.A., a trade group. report® that
tems with considerable aduit appeal-—
irains, games, some sporting goods and the
ike—Trepresent a more than $150 million
retail sales volume, The great lure of adult
uyers for toy makers is that grown-ups,
nce they're interested in a game or hobby,
;gend more on their pastime than any
hild.

* k%

The model railroad field probably best
llustrates the scope of adult buying of
‘toys.”” The three major toy train makers.
nel Co Gilbert and Iouis Marx, plus
Mo\nms. sell about $65 million
vorth of traing annuallv. Larry Cowan,
donel] president, estimates that more than
36 million of this total represents sales to
‘an adult buying primarily for his own
leasure.’’
The adult who wants a miniature train
ighbading in his basement! or spare bed-
oom usually shells out about $75 for a
eginning outfit-25 feet of track, an engine
sith three or four cars and a switch or
ransformer--says Mr. Cowan. Train mak-
r8 figure that the confirmed model rail-
odd spends another $50 to §75 a year for
dditional equipment.
Adult train fanciers seldom are satisfied
Ath just toy trains. They want rolling
tock that duplicates, in miniature. the en-
ines, tenders, box ecars and gondolas of
perating railroads, That demand partlv
kplains the recent upsurge of interest in
e highly-detailed ‘‘Ho"’ equipment. In
ddition, retailers have been promoting
ich trains heavily because ‘“‘HO' items
) far haven’'t béen subject to price cutting
iat hit Lionel and Gilbert traihs made
ore expressly for children.
According to toy makers, some fairly
evious psychology prompts adults purche

'

ing items labeled as ‘‘playthings.” / ;
"



